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Abstract. This study aims to examine the factors influencing Generation Z’s intention to use
digital banking by applying the Unified Theory of Acceptance and Use of Technology (UTAUT)
model and investigating the moderating role of Islamic lifestyle. The study employs a
quantitative approach using Partial Least Squares Structural Equation Modeling (PLS-SEM)
through SmartPLS 4.0. The findings of the study show that the model has a high explanatory
power of 78.6%, indicating that the variables in the study are able to influence in Generation
Z's intention to use digital banking. The results of this study on habit (0,552) and trialability
(0,204) have a positive and significant effect on the intention to use digital banking, while
hedonic motivation and price value do not show significant effects. In addition, Islamic lifestyle
is not found to moderate the relationship between habit and intention to use digital banking.
These results indicate technology habits and the opportunity to try services directly are the
main factors driving the adoption of Islamic digital banking. Islamic banks need to prioritize
digital marketing to continuously encourage this through trial features and education on
Islamic-based services, thereby increasing the trust and interest of Generation Z. This study
contributes to the digital banking and Islamic finance literature by extending the UTAUT
framework through the inclusion of Islamic lifestyle and by providing empirical evidence on the
behavioral determinants of digital banking adoption among Generation Z in the context of

Islamic banking.

Keywords: Generation Z, Intention to Use Digital Banking, Islamic Lifestyle, Sharia Digital
Banking, UTAUT

Abstrak. Penelitian ini bertujuan untuk menganalisis faktor-faktor yang memengaruhi niat
Generasi Z dalam menggunakan digital banking dengan menerapkan model Unified Theory of
Acceptance and Use of Technology (UTAUT) serta menguji peran moderasi gaya hidup Islami.

Penelitian ini mengqunakan pendekatan kuantitatif dengan metode Partial Least Squares
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Structural Equation Modeling (PLS-SEM) melalui SmartPLS 4.0. Hasil penelitian
menunjukkan bahwa model memiliki daya jelas yang tinggi yaitu 78,6 % menandakan variabel-
variabel dalam penelitian mampu mempengaruhi niat Generasi Z dalam menggunakan digital
banking. Hasil penelitian ini pada habit (0,552) dan trialability (0,204) berpengaruh positif dan
signifikan terhadap niat menggunakan digital banking, sedangkan hedonic motivation dan
price value tidak menunjukkan pengaruh yang signifikan. Selain itu, gaya hidup Islami juga
tidak terbukti memoderasi hubungan antara habit dan niat mengqunakan digital banking.
Temuan ini menunjukkan bahwa kebiasaan dalam menggunakan teknologi serta kesempatan
untuk mencoba layanan secara langsung merupakan faktor utama yang mendorong adopsi
digital banking, bank syariah perlu mengutamakan pemasaran digital untuk mendorong secara
berkelanjutan melalui fitur uji coba dan edukasi layanan berbasis prinsip syariah sehingga
dapat meningkatkan kepercayaan dan minat Generasi Z. Penelitian ini berkontribusi pada
literatur digital banking dan keuangan Islam dengan memperluas kerangka UTAUT melalui
penambahan variabel gaya hidup Islami, serta memberikan bukti empiris mengenai faktor-
faktor perilaku yang memengaruhi adopsi digital banking pada Generasi Z dalam konteks

perbankan syariah.

Kata Kunci: Generasi Z, Intention to Use Digital Banking, Islamic Lifestyle, Syariah Digital
Banking, UTAUT

Introduction

Advances in Financial Technology (Fintech) have fundamentally
changed the global financial industry by accelerating financial transaction
processes from conventional banking systems (Marsally et al., 2024). Fintech
innovations, such as accessible, responsive, and transparent digital payments
and integration of financial systems with mobile devices, have driven
significant transformations in the behavior of Generation Z, the majority of
digital banking users, in managing their finances in real time (Rahayu &
Andriansyah, 2025; Chatrine et al., 2025). These changes create both challenges
and opportunities for the banking industry, particularly Islamic banks, to adapt
to technological dynamics (Nursiwan, 2023). Islamic banking is required not
only to provide products and services compliant with Sharia principles that

support halal transactions but also to ensure these services can compete with
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innovations offered by conventional Fintech (Rahmah & Fasa, 2024).
Digitalization is a crucial aspect for expanding access to Sharia services,
particularly for Generation Z, who have a strong preference for technological
change in Indonesia. This encourages the convenience of digital transactions,
leading to increased literacy, shifting from traditional to modern methods.
Strategic collaboration between Sharia banks and fintech players is needed to
create competitive, secure, and Islamic-compliant services (Khairunnisa et al.,
2024; Yuwono et al., 2023).

Otoritas Jasa Keuangan (OJK) states that the Sharia banking system and
conventional banking synergistically support a broader distribution of public
funds to enhance financing capacity for national economic sectors. This
development is characterized by an average annual asset growth of over 65%
following the enactment of Law UU RI No. 21 Tahun 2008. By 2025, total digital
banking transactions are expected to reach IDR 14,26 billion, representing a
growth of 39,21%, and QRIS transactions will experience a growth of 139,99%
(Bank Indonesia, 2025). The increase in digital banking transactions reflects the
high adoption of digital wallets and QRIS-based payments. The national
banking industry indicates the potential for the adoption of Sharia digital
banking services to be increasingly open to young Muslims, with a total of 96
LPBBTI/Fintech P2PL providers licensed by the Otoritas Jasa Keuangan (2025).

Thus, there is a research gap, namely the lack of comprehensive research
to examine the use of Sharia digital banking among Generation Z in Indonesia.
The novelty of this growth strengthens the desire to examine what factors
influence the Intention to Use Digital Banking, especially among Generation Z,
which is demographically the most adaptive and dominant group in the use of
new technology. Globally, Islamic banking recognizes that operational
sustainability is influenced by the community as users. Therefore, management
policies that enhance Sharia values refer to guidelines from various
international standards, including principles listed to address various global
issues that demand adaptability and innovation to remain competitive with the

challenges of harmonizing international Sharia standards that differ from
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country to country, One of the international standards widely used in the
Islamic finance industry is the AAOIFI (Accounting and Auditing Organization
for Islamic Financial Institutions), which provides accounting, auditing,
governance, and Sharia compliance guidelines for Islamic financial institutions.
This standard plays a crucial role in enhancing the quality and credibility of the
Islamic finance industry globally, accounting standards, audit standards, and
standards of governance and ethics, thus influencing opportunities for global
expansion. Furthermore, public literacy and understanding of Sharia finance
still lag behind countries such as Malaysia and the United Arab Emirates, so
more intensive educational efforts are needed (Muna, 2020).

However, despite the great potential and strong digitalization, changes
in digital sharia banking services cannot be considered automatically smooth.
The cause lies in the complexity of factors that influence the intentions and
decisions of Generation Z, not only related to technical aspects and
convenience, but also religious and cultural values that have been approved by
digital Sharia banking services have gained legitimacy through a fatwa from
the Dewan Syariah Nasional MUI and oversight by the Sharia Supervisory
Board (Dewan Syariah Nasional MUI, 2020). The purpose of analyzing the
factors that influence the Intention to Use Digital Banking (IUDB) in Generation
Z in Indonesia with an extended UTAUT framework and testing the
moderating role of Islamic Lifestyle (IL). This study not only provides
theoretical contributions by enriching the technology adoption literature with
a religious perspective but also practical contributions to help digital sharia
banking service providers by designing marketing strategies, service features,
and communication approaches that are appropriate for Generation Z, so that
the adoption of digital sharia banking services can increase and be more
inclusive of Hedonic Motivation (HM), Price Value (PV), Habit (HB) and
Trialibility (TR).

Literature Review
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As a basis for analysis, this study applies the Unified Theory of
Acceptance and Use of Technology (UTAUT) to explain digital technology
usage behavior, a theory built on previous theories, and used to examine the
development of Fintech (Dwivedi et al., 2011). Individual intention to use
fintech services in digital banking is influenced by various factors related to
technology characteristics and user behavior several key variables, namely
Hedonic Motivation, Price Value, Habit, and Trialability. Gupta et al. (2023)
stated that Hedonic Motivation refers to the pleasure or satisfaction felt by
individuals, namely, social influence when using digital banking, thereby
increasing individual intention. Price Value reflects a user's assessment of the
benefits obtained compared to the costs incurred in using the service, which
influences individual intention. Habit reflects an individual's Habits in
utilizing Fintech, thus automatically influencing individual intention on an
ongoing basis. Meanwhile, Trialability refers to the ability of individuals to try
digital banking services before adopting them permanently, which helps
reduce risk and increase individual interest in Fintech (Xue et al., 2024).
Tarawneh et al. (2023) stated that the UTAUT model is capable of providing a
comprehensive understanding of the factors influencing individual digital
banking intentions among the public, taking into account cultural aspects and

Islamic values.

Hypothesis Development
Intention to Use Digital Banking

Intention to Use Digital Banking is an individual's level of intention,
readiness, and commitment to use Sharia-compliant digital banking services in
their daily financial activities. An individual's intention to use Sharia-compliant
digital banking reflects their trust and desire to utilize Fintech for digital
banking due to its convenience, benefits, and alignment with their beliefs
(Santosa et al., 2022; Schukat & Heise, 2021). Digital banking in Sharia banks,
as studied by Cabanillas et al., is based on individual intention and knowledge,

reflecting the extent to which individuals conduct economic activities in
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accordance with Sharia principles, such as honesty, fairness, and the
prohibition of usury.
Habit and Intention to Use Digital Banking

According to (Amnas et al., 2023; Wu et al., 2021), habit has a significant
positive effect on Intention to Use Digital Banking. This reflects the tendency
for behavior to be performed repeatedly and automatically without much
cognitive consideration, stemming from consistent positive experiences using
Sharia digital banking (Boampong et al., 2022; Chan et al., 2021; Hameed et al.,
2022; Martinez & McAndrews, 2023) In UTAUT, Habit plays a crucial role in
shaping intentions and actual behavior toward Fintech use, as Gen Zers who
are accustomed to using Fintech services are more likely to maintain that
behavior in the future (Schomakers et al., 2022; Wei et al., 2024) In relation to
Sharia digital banking, the more frequently Gen Z uses it, the stronger the
Habit, ultimately leading to a higher intention to continue using Fintech in their
daily digital financial transactions. Based on these findings, the following
hypotheses are proposed :
Hi: Habit has a positive effect on Intention to Use Digital Banking

Hedonic Motivation and Intention to Use Digital Banking

Hedonic Motivation has a significant positive influence on Intention to
Use Digital Banking with the emergence of encouragement arising from the
emotional pleasure obtained by Generation Z during modern changes, namely,
Fintech (Sebastian et al., 2023; Inder et al., 2022; Schukat et al., 2021). In terms
of Sharia digital banking, Hedonic Motivation indicates the pleasant,
comfortable, and satisfying experience felt by Generation Z when interacting
with digital banking services, which becomes a Habit in increasing the
intention to adopt it (Ong et al., 2023; Wei et al., 2024). This hypothesis is
strengthened in UTAUT, which confirms that Hedonic Motivation is a high
emotional factor towards the pleasure and comfort felt by Generation Z in
using Sharia digital banking services (Amnas et al., 2023; Wu et al., 2021). Based

on these findings, the following hypotheses are proposed :
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H»>: Hedonic Motivation has a positive effect on Intention to Use Digital
Banking
Price Value and Intention to Use Digital Banking
Tarawneh et al. (2023) stated that Price Value has a significant positive
effect on Intention to Use Digital Banking, defined as the user's perception of
the balance between the benefits obtained from Fintech and the costs incurred
when using Sharia-compliant digital banking, such as vouchers and discounts,
for Generation Z (Ramayanti et al., 2025). Boampong et al. (2022) stated that in
the UTAUT model, Price Value is an effective predictor of Generation Z's
adoption of Fintech-based services. Hasibuan et al. (2024), Chaveesuk et al.
(2022), Wu et al. (2021) stated that when users assess that the benefits of Sharia-
compliant digital banking, such as efficiency in quality, cost, time, and
transaction security, outweigh the costs, an intention to use the service will
emerge. Based on these findings, the following hypotheses are proposed :
Hs: Price Value has a positive effect on Intention to Use Digital Banking
Trialability and Intention to Use Digital Banking
Trialability has a significant positive effect on Intention to Use Digital
Banking, which refers to the extent to which Generation Z can try a
technological innovation before using Fintech (Fahad & Shahid, 2022;
Thompson & Hamilton, 2025). Jilani et al. (2022), Mansoor et al. (2024) In the
context of Fintech, users' ability to test and try service features without high
risk can increase trust and comfort, ultimately strengthening usage intentions,
according to UTAUT theory. Therefore, the ease with which Generation Z can
try Sharia-compliant digital banking services, for example, through features,
trial accounts, or digital education services, can significantly increase their
intention to switch to Sharia-compliant financial services (Ali et al., 2024). Based
on these findings, the following hypotheses are proposed :
Ha: Trialability has a positive effect on Intention to Use Digital Banking
The Role of Islamic Lifestyle as a Moderator between Habit and Intention to

Use Digital Banking
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Islamic Lifestyle significantly and positively moderates Habit, which
influences Intention to Use Digital Banking, reflecting lifestyle Habits based on
Islamic Sharia values and principles in all aspects of life, including financial
management (Schomakers et al.,, 2022). Santosa et al. (2022) stated that
Generation Z, with a strong Islamic Lifestyle, tends to form Habits that align
with Sharia values, such as avoiding usury, emphasizing fairness, and
maintaining trustworthiness in transactions. Personal norms and beliefs can
influence Generation Z's behavioral intention to use Islamic digital banking
(Abdullah et al., 2022; Hesniati & Limgestu, 2023; Junaidi et al., 2022; Zuhri et
al., 2023). Based on these findings, the following hypotheses are proposed :
Hs: Islamic Lifestyle can strengthen the effect of Habit on Intention to Use
Digital Banking
According to the hypothesis explanation, Figure 1 provide the research model

used in this study.

Figure 1. Research Model

Method

Research implementation requires an appropriate method to facilitate
data collection, analysis, and conclusion drawing. The study employed a
quantitative approach (Daruhadi & Sopiati, 2024, Pyo et al, 2023;

Schoonenboom, 2023; Waruwu et al., 2025). In line with the research objective,
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the study examined the causal relationship between the independent variables
Hedonic Motivation, Price Value, Habit, and Trialability, and the dependent
variable Intention to Use Digital Banking, as well as Islamic Lifestyle as a
moderating variable (Nasrudin et al., 2023). This research is explanatory in
nature, examining the relationship between variables that strengthen or
weaken this relationship (Sari et al., 2022). The subjects of this study were
Generation Z in Indonesia who use Sharia digital banking services. Generation
Z was chosen because it constitutes the dominant population, numbering
287.198.400, with a sample size of 66.626.200 (Badan Pusat Statistik, 2026).
Respondent selection was carried out using a purposive sampling technique by
focusing on individuals who met the research age requirements 18-28 years
(Lopez, 2023). The primary data in this study were obtained through an online
questionnaire distributed using Google Forms with a five-point Likert scale,
ranging from "Strongly Disagree" to "Strongly Agree" (Fahlevi et al., 2022). The
questionnaire was distributed through social media, while the sample size was
determined using the Slovin formula to ensure representativeness of the study
population final number of respondents was expected to be in the range of 300-
400 people, containing 30 indicators, and the research results had adequate

predictive power (Rocha et al., 2023; Tejada et al., 2012).

n= N
(1+N.e?)

n= 66.626.200
(1+66.626.200.0.052)

_ 66.626.200
166.566,5

n =399,7
Data were analyzed using the Smart Partial Least Squares-Structural
Equation Modeling (PLS-SEM) method with the SmartPLS 4.0 tool. PLS-SEM is
a multivariate statistical analysis that was conducted to spread the influence
and relationships between constructs contained in the research model.
variables simultaneously in an integrated structural model. Hair et al. (2021)
explained that SmartPLS is very relevant for use in consumer behavior and

technology adoption research because its main focus is to maximize the model's
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predictive ability on the dependent variable. Ghanbar (2024), SmartPLS in this
study has two main steps, The analysis process includes testing the
measurement model (outer model) as well as evaluating the structural model
(inner model), to evaluate the level of significance of the relationship between
variables. This study utilized the bootstrapping method, which produces t-
statistics and p-values as a basis for making hypothesis decisions. A goodness-
of-fit model to predict the extent of the relationship between the variables
studied. Descriptive statistics are used in SmartPLS to provide an overview of
the characteristics of respondents and the distribution of the data obtained. This
analysis includes a description of the respondent profile, such as age, gender,
education level, and frequency of use of digital banking services. In addition,
descriptive statistics were also used to calculate the average (mean), minimum,

and maximum values for each research variable (Subhaktiyasa et al., 2025).

Results and Discussion

Table 1. Descriptive Statistics of Respondents by Age

Category Criteria Frequency Percentage
Gender Female 292 72,1%
Male 113 27,9%
Age <18 years 15 3,7%
18 - 22 years 335 82,7%
23 - 28 years 55 13,6%
Education Elementary school - -
Junior high school 1 0,2%
Senior high 298 73,6%
school/vocational
Diploma 3 4 1%
Diploma 4 6 1,5%
Bachelor’s degree 93 23%
Master’s degree 2 0,5%
Doctoral degree 1 0,2%
Employment status Unemployed 185 45,7%
Self-employed 61 15,1%
Private employee 150 37%
Civil servant 9 2,2%
Monthly income <Rp. 3.623.654 205 50,6%
Rp. 3.623.654 - Rp. 98 24,2%
4.989.600
> Rp. 4.989.600 102 25,2%
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Experience Using <5 years 321 79,3%
Fintech
5-10 years 81 20%
>11 years 3 0,7%
Frequency of Fintech Rarely 78 19,3%
Use
Sometimes 125 30,9%
Often 156 38,5%
Always 46 11,4%
Islamic Bank User Yes 248 61,2%
No 157 38,8%

Source: Author (2026)

Respondents in this study were users of Sharia digital banking, so the
data obtained were in accordance with the target research sample. In terms of
gender, respondents were predominantly female (72,1%), indicating a higher
participation of women in the use of digital sharia digital banking compared to
men. In terms of age, most respondents were in the 18-22 year range (82,7%),
which illustrates the characteristics of Generation Z, which is the main focus of
the study. The education level was dominated by high school/vocational high
school graduates at 73,6%, followed by bachelor's degree graduates at 23%,
indicating that the majority of respondents were still in the education stage or
early career. In addition, most respondents were unemployed (45,7%) with
incomes below IDR. 3.6 million (50,6%), which reflects that the economic
conditions of Generation Z can influence how they view the costs or benefits of
digital banking. From the experience of using Fintech, the majority of
respondents had less than 5 years of experience, with a percentage of 79,3%,
and used Fintech quite frequently. As many as 61,2% of respondents were also

users of digital sharia banking, indicating a fairly good level of adoption of the

service.
Table 2. Common Method Bias
Variable VIF
Habit 3,794
Hedonic Motivation 3,823
Price Value 4,460
Trialibility 4,384

Source: Author (2026)
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Jeng (2023), Juarto (2023), Hair et al. (2021) All indicators with Variance
Inflation Factor values >5 are not affected by multicollinearity, with most in the
range of 3,7-4,4, which is below the threshold. Thus, the variables in the model

do not influence each other excessively and are worthy of further analysis.

Table 3. Outer Loading
Out
Variable Question v ?r Conclusion
Loading
i h haria Digital Banki
Habit Usmg 't e Sharia 1g1ta' anking 0.861 Valid
application has become a habit for me.
Habit I ?,u'pport or.favor tl}e u.se of the Sharia 0,831 Valid
Digital Banking application.
I feel th he Sharia Digital
Habit ee .t e nee‘d tc3 use the S arla. 1gita 0,808 Valid
Banking application as a new habit.
Using the Sharia Digital Banking
Habit application has become something that 0,859 Valid

feels natural to me.

. I find it difficult to break the habit of .
Habit . ] o . . 0,836 Valid
using the Sharia Digital Banking service.

H . ine the Sharia Dieital Banki .
ed.oruc. FJsmgt e Sharia .1g1ta anking service 0,843 Valid
Motivation is a pleasant experience.

I enjoy exploring the innovative features

Hedoni
€ .oruc. and functionality offered by the Sharia 0,845 Valid
Motivation _ . .
Digital Banking service.
Hedonic I feel very entertained when using the .
N i . . 0,827 Valid
Motivation Sharia Digital Banking service.
I am motivated to use the Sharia Digital
Hedoni Banki ice b it id
e f)m(f anking service ecal‘lse i pI'O.Vl es a 0.812 Valid
Motivation sense of adventure in managing my
finances.
H i I feel i h i he Shari
edf)n1c5 .e.e exc1te.d w er.l u.smg the Sharia 0,838 Valid
Motivation Digital Banking application.
. I feel satisfied when I can customize my
Hedonic . . . . .
L financial experience when using the 0,859 Valid
Motivation e . A
Sharia Digital Banking application.
Intention to U M 11 i ill i if I
n'e.n ion to . se y overa (.expe.rl.ence wi | 1mpr0\./e i 0,850 Valid
Digital Banking use the Sharia Digital Banking service.
Intention to U I will recommend the Sharia Digital
ntention to Use
o ) Banking service to my family and 0,837 Valid
Digital Banking
colleagues.
Intention to U I intend t Sharia Digital Banki
n'e.n ion to . se in ?n . 0 us'e é aria Digital Banking 0,850 Valid
Digital Banking application within the next 6 months.

I'am motivated to explore and adopt new
Sharia Digital Banking solutions as they 0,806 Valid
become available.

Intention to Use
Digital Banking
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I expect that the benefits I gain from

Sharia Digital Banking services will

Price Value 0,799 Valid

outweigh the fees or charges associated
with them.
I believe that using a Sharia Digital
Price Value Banking application is a cost-effective 0,792 Valid
way to manage my finances.
I'find the prices of Sharia Digital Banking
Price Value services competitive compared to 0,823 Valid
traditional financial options.
I believe the prices of Sharia Digital
Price Value Banking  services are reasonable 0,787 Valid
considering the value they provide.
I will compare more than one Sharia
Price Value Digital Banking service provider to find a 0,750 Valid
lower price.
I believe that Sharia Digital Banking
Price Value services should offer discounts and 0,738 Valid
promotions.
I have adequate access to technology
Trialibility related to the Sharia Digital Banking 0,808 Valid
payment system.
If Sharia Digital Banking is beneficial for

Trialibility . , 0,758 Valid
my needs, I am willing to try it.
I have adequate access to services related

Trialibility to the Sharia Digital Banking payment 0,829 Valid
system.
Using Sharia Digital Banking for

Trialibility financial gain will enhance my learning 0,822 Valid
experience.
I'kn here I ilygotot t th

Trialibility ow whete can eastly sofoy outtie — o,801 Valid
Sharia Digital Banking app.

o Before deciding whether to use the Sharia .
Trialibility 0,756 Valid

Digital Banking app, I can try it out first.
Source: Author (2026)

Hair et al. (2021) stated that the outer loading test results showed that all
indicators had values >0,7, indicating they met the convergent validity criteria,
with a range of 0,738 to 0,889. The Habit variable had a loading between 0,808
and 0,861, Hedonic Motivation between 0,812 and 0,859, Intention to Use
Digital Banking between 0,806 and 0,850, Price Value between 0,738 and 0,823,
and Trialibility between 0,756 and 0,829.

Table 4. Construct Reliability and Validity
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Composite =~ Composite

Cronbach's Average variance

Variable alpha re(lrll;:(l::)ty re(lrlﬁzil)ty extracted (AVE)
Habit 0,895 0,896 0,923 0,704
Hedonic Motivation 0,915 0,916 0,934 0,701
Inten?clon to Use Digital 0.856 0,858 0,903 0,699
Banking
Price Value 0,873 0,875 0,904 0,612
Trialibility 0,884 0,888 0,912 0,634

Source: Author (2026)

All indicators met the convergent validity criteria according to Nabila et
al. (2023), so no indicators needed to be eliminated, and all adequately
represented the construct and allowed for further analysis. The reliability test
results showed that the Cronbach's Alpha value ranged from 0,856 to 0,915.
Composite Reliability (rho_c) values ranged from 0,858 to 0,934, indicating
excellent internal consistency. Furthermore, the Average Variance Extracted
(AVE) values ranged from 0,612 to 0,704. All these values met the criteria (Hair
et al., 2021). (Alpha > 0,7, CR > 0,7, AVE > 0,5), thus confirming that the
constructs in this study were reliable and had met convergent validity.

Table 5. Path Coefficient

Variable Coeficient Star.ld?rd T ] Pvalues 2.5% 97.5%
deviation statistics

HB -> IUDB 0,552 0,059 9,294 0,000 0,424 0,656

HM->IUDB 0,049 0,055 0,894 0,371 -0,054 0,161

PV ->1UDB 0,025 0,055 0,450 0,653 -0,077 0,137

TR -> IUDB 0,204 0,071 2,879 0,004 0,064 0,343

IL x HB -> IUDB -0,017 0,023 0,744 0,457 -0,054 0,036

Source: Author (2026)
The Effect of Habit on Intention to Use Digital Banking

The test results show that Habit has a positive and significant effect on
Intention to Use Digital Banking, and the hypothesis is accepted (Amnas et al.,
2023). The original sample value was 0,552, the t-statistic was 9,294, and the p-
value was 0,000. Based on Hair et al. (2021), these values indicate a strong and
significant relationship, thus accepting the hypothesis. This suggests that Habit
is a among Generation Z. When they feel satisfied and can adapt to their

experience using Fintech, their intention to use Sharia digital banking increases,
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and this is in line with UTAUT (Boampong et al., 2022; Hameed et al., 2022). In
the context of this study, the majority of respondents were aged 18-22 (82,7%)
with less than 5 years of Fintech experience (79,3%), thus, it can be concluded
that the use of Sharia digital banking has become part of their daily routine.
This indicates that Generation Z no longer rationally considers each use, but
rather relies on automatic Habits when conducting digital transactions, islamic
banks also need to prioritize the development of digital marketing features that
make applications easy to use every day and provide rewards for regular use.
The Effect of Hedonic Motivation on Intention to Use Digital Banking

The test results show that Hedonic Motivation has a positive and
insignificant effect on Intention to Use Digital Banking, and the hypothesis is
rejected with an original sample value of 0,049, a t-statistic of 0,894, and a p-
value of 0,371 (Hair et al., 2021; Hariyanto & le, 2023). This indicates that
pleasure or emotional satisfaction are not the primary factors driving the
intention to use Sharia digital banking among Generation Z (Ong et al., 2023;
Wei et al., 2024). This finding does not fully align with UTAUT, which states
that Hedonic Motivation can increase intention to use. However, the majority
of respondents, the majority of whom were Generation Z, characterized by
practical and efficient users, digital banking use was driven more by functional
needs than pleasure. Furthermore, Generation Z tends to use Sharia digital
banking services due to their convenience, speed, and their daily transaction
needs as novice Fintech users who are still in the basic stages of their
operations.
The Effect of Price Value on Intention to Use Digital Banking

The test results show that Price Value has a positive and insignificant
effect on Intention to Use Digital Banking, thus rejecting the hypothesis with
an original sample value of 0,025, a t-statistic of 0,450, and a p-value of 0,653
(Hair et al., 2021). This indicates that perceptions of costs and benefits are not a
major factor influencing intention to use Sharia digital banking. This finding is
inconsistent with UTAUT, which states that Price Value can influence usage

intention. However, in the context of Generation Z, respondents with incomes
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below IDR 3.6 million (50,6%) and novice Fintech users do not consider costs
as much because digital banking services are generally considered cheap or
even free. Generation Z believes that using Sharia digital banking applications
is a cost-effective way to manage their finances (Ramayanti et al., 2025).
The Effect of Trialability on Intention to Use Digital Banking
The test results show that Trialability has a positive and significant effect
on Intention to Use Digital Banking, 0,204 for the original sample, a t-statistic
of 2,879 and a p-value of 0,004. According to Hair et al. (2021), these results
indicate that the hypothesis is accepted. This means that the greater the
opportunity to try Fintech services in digital banking, the higher Generation Z's
intention to use them. This finding aligns with UTAUT, where Trialability
plays a role in reducing uncertainty about new technology (Mansoor et al.,
2024; Thompson & Hamilton, 2025). With the majority of respondents having
less than 5 years of experience, the ability to try service features such as Sharia-
compliant digital banking that is free from riba, gharar, and maisir, as well as
transparent contractual agreements within the application and risk-free
account opening simulations, is crucial in building initial trust, thus increasing
the intention to use it continuously.
The Effect of Islamic Lifestyle as a Moderator on the Intention to Use Digital
Banking
The test results show that Islamic Lifestyle, as a moderating variable, has
a negative and statistically insignificant effect on the relationship between
Habit and Intention to Use Digital Banking, an original sample of -0,017, a t-
statistic of 0,744, and a p-value of 0,457. According to Hair et al. (2021), these
results indicate that the moderation hypothesis is rejected. While the Islamic
Lifestyle was expected to strengthen the influence of Habit on Intention to Use
Digital Banking, this was not proven in this study because Generation Z rarely
attends seminars, workshops, conferences, or exhibitions related to Sharia
digital banking. This can be explained by the characteristics of Generation Z,
who tend to use technology based on Habit and convenience, rather than solely

on religious values. Even if someone has an Islamic Lifestyle, if they are
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accustomed to using Sharia digital banking, this Habit will persist without
being significantly influenced by religious factors. This also indicates that
Generation Z's behavior in using Sharia digital banking is more practical and
adaptive (Harahap et al., 2023; Hesniati & Limgestu, 2023).

Table 6. R Square, PLSpredict LV summary, CVPAT

Average
Variable R? QZ, PLS 1A loss t P
Predict loss loss . value value
difference

Intention to Use Digital

. 78,6 % 0,778 0,425 0918 -0,493 10,055 0,000
Banking

Source: Author (2026)

The goodness of fit model provided in table 6. The R? value for the
Intention to Use Digital Banking variable, 0,786, indicates that the model has
strong explanatory power. This means that 78,6% of the variance in usage
intention can be explained by the variables in the model, while the remaining
21,4% is influenced by factors outside the study. Based on Hair et al. (2021), the
criteria, this value is considered strong and is accepted (Ozili, 2023). The Q2
Predict value of 0,778 indicates that the model has a high predictive relevance
of 0,1. The higher the Q? value, the better the model's ability to predict
observational data, indicating that the research model is highly relevant with
strong predictive power. Furthermore, the PLSpredict results show a PLS loss
of 0.425, which is smaller than the IA loss of 0,918.

According to Hair et al. (2021) guidelines, if the error value in the PLS
model is lower than the benchmark linear regression (IA) model, the PLS-SEM
model has better predictive power. This is reinforced by the Average Loss
Difference value of -0,493, which is negative, indicating that the PLS model's
prediction error is smaller than that of the comparison model. Furthermore, the
t-value of 10,055 with a p-value of 0,000 proves that the research model has
significant predictive ability and is suitable for use in explaining the
relationship between variables in digital sharia banking research. Overall, these

test results indicate that the research model has a strong, accurate, and reliable
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level of goodness of prediction in explaining Intention to Use Digital Banking
in Generation Z.

Table 7. F Square (Effect Size)

Variable f-square Kategori
HB -> IUDB 0,381 Large
HM ->IUDB 0,003 Small
PV ->1UDB 0,001 Small
TR -> IUDB 0,045 Medium
IL x HB -> IUDB 0,002 Small

Source: Author (2026)

According to Althubaiti (2023), the results of the effect size test are small,
medium, and large (f-square = 0.02, 0.15, and 0.35). This table shows that Habit
has an 2 value of 0,381, which is categorized as large. Trialability has a value of
0,045, which is categorized as medium. Meanwhile, Hedonic Motivation
(0,003), Islamic Lifestyle (0,014), Price Value (0,001), and moderation (0,002) are
categorized as small. This indicates that Habit makes the largest and most

dominant contribution to the model in this study.

Table 8. SRMR

Original sample (O)
Saturated model 0,049
Estimated model 0,048

Source: Author (2026)
The SRMR values for the saturated model were 0,049 and for the
estimated model were 0,048, both of which are below the 0,08 threshold. This

indicates that the model has good goodness of fit and can adequately represent

the relationships between variables (Cheah et al., 2026).

Conclusion

This study shows that the use of Sharia digital banking among
Generation Z in Indonesia is more influenced by technology habits and direct
experience in trying digital services than by pleasure or cost considerations.
Habit is the most dominant factor driving the intention to use Sharia digital
banking, followed by Trialability, which can increase users' trust and comfort

with digital services. On the other hand, tha Islamic Lifestyle has not been able
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to strengthen this relationship, indicating that Generation Z tends to be more
adaptive to the practical aspects, efficiency, and ease of technology in daily
financial activities. These findings suggest that Islamic banking needs to focus
its service development strategy on fostering user habits through improved
user experience, ease of access, and integration of digital services into daily
transaction activities. Furthermore, Islamic digital banking providers should
expand trial features, transaction simulations, and simple digital education so
that potential users can directly experience the benefits of the service before
fully adopting it. However, this study still has limitations in terms of variables,
as the research model only explains 78.6% of the variation in Intention to Use
Digital Banking, leaving 21.4% of the variation likely influenced by other
unexplored factors, such as trust, perceived risk, financial literacy, social
influence, and religiosity. The respondents were also limited to Generation Z.
Therefore, future research is expected to develop a research model with a
broader range of variables to enrich the study of Sharia digital banking in

Indonesia.

Reference

Abdul Nasser Hasibuan, Annessa Fadhillah, Joko Setyono, & Windari. (2024).
Determinant of Intention to Use the Quick Response Code Indonesian
Standard at Indonesian Sharia Bank. Journal of Hunan University Natural

Sciences, 51(8). https:/ /doi.org/10.55463 /issn.1674-2974.51.8 .4

Abdullah, Z., Komariah, A., Sirotkina, N. V., Kurniady, D. A., Sunaengsih, C.,
& Panova, E. P. (2022). Studying the Islamic lifestyle and academic success

of Russian Muslim students. HTS Teologiese Studies / Theological Studies,
78(4), 6. https:/ /doi.org/10.4102/hts.v78i4.7568

Ali, M., Raza, S. A., Hakim, F., Puah, C. H., & Chaw, L. Y. (2024). An integrated
framework for mobile payment in Pakistan: drivers, barriers, and
facilitators of usage behavior. Journal of Financial Services Marketing, 29(2),

257-275. https:/ /doi.org/10.1057 / s41264-022-00199-0

188



TIFBR | Tazkia Islamic Finance and Business Review

Volume 20(1), 2026

Althubaiti, A. (2023). Sample size determination: A practical guide for health
researchers. In Journal of General and Family Medicine (Vol. 24, Number 2,

pp. 72-78). John Wiley and Sons Inc. https:/ /doi.org/10.1002/jgf2.600

Alvaro Rocha, Fernando Moreira, Gintautas Dzemyda, Hojjat Adeli, &
Valentina Colla. (2023). Information System and Technologies (Springer
Nature Switzerland, Ed.; Vol. 2).

Amnas, M. B., Selvam, M., Raja, M., Santhoshkumar, S., & Parayitam, S. (2023).
Understanding the Determinants of FinTech Adoption: Integrating
UTAUT2 with Trust Theoretic Model. Journal of Risk and Financial
Management, 16(12). https:/ /doi.org/10.3390/jrfm16120505

Antwi-Boampong, A., Boison, D. K., Doumbia, M. O., Boakye, A. N., Osei-
Fosua, L., & Owiredu Sarbeng, K. (2022). Factors Affecting Port Users’
Behavioral Intentions to Adopt Financial Technology (Fintech) in Ports in
Sub-Saharan Africa: A Case of Ports in Ghana. FinTech, 1(4), 362-375.
https:/ /doi.org/10.3390/ fintech1040027

Asep Nursiwan. (2023). Persepsi Masyarakat terhadap Penggunaan Fintech Dana
Syariah dalam Perspektif Hukum Islam.

Badan Pusat Statistik. (2026). Population by Age Groups and Sex, 2026.
https:/ /www.bps.go.id/ assets/ statistics-
table/3/WVcOMGEyMXBkVFUxY25KeE9HdDZkbTQzWkVkb1p6MDK;j
Mw==/jumlah-penduduk-menurut-kelompok-umur-dan-jenis-

kelamin.html
Bank Indonesia. (2025). NPI_Tw-1V_2025.

Chan, T. J.,, Wok, S., Sari, N. N., & Muben, M. A. H. A. (2021). Factors
influencing the intention to use mysejahtera application among malaysian
citizens during covid-19. Journal of Applied Structural Equation Modeling,
5(2). https:/ /doi.org/10.47263 / JASEM.5(2)06

189



TIFBR | Tazkia Islamic Finance and Business Review

Volume 20(1), 2026

Chaveesuk, S., Khalid, B., Bsoul-Kopowska, M., Rostanska, E. &

Chaiyasoonthorn, W. (2022). Comparative analysis of variables that

influence behavioral intention to use MOOCs. PLoS ONE, 17(4 April).
https:/ /doi.org/10.1371/journal.pone.0262037

Cheabh, J.-H., Sarstedt, M., Hair, J. F., & Ringle, C. M. (2026). Consistent Partial
Least Squares Structural Equation Modeling Using SmartPLS. Structural
Equation Modeling: A Multidisciplinary Journal, 1-14.
https:/ /doi.org/10.1080/10705511.2026.2633754

Cheng-Chang Jeng. (2023). #{n 2 BRI EN A BRI VIF=10 2 REE. &

BT, 57(2), 067-092.
https:/ / doi.org/10.53106/199044282023105702004

Daruhadi, G., & Sopiati, P. (2024). Pengumpulan Data Penelitian. Jurnal
Cendekia Ilmiah, 3(5).

Darwis Harahap, Ahmad Afandi, & Coba Mahendra Siregar. (2023). THE
ISLAMIC BANKING CUSTOMERS" INTENTION TO USE DIGITAL
BANKING SERVICES: AN INDONESIAN STUDY. Journal of Islamic
Monetary Economics and Finance, 9(3), 533-558.
https:/ /doi.org/10.21098 /jimf.v9i3.1673

de Blanes Sebastian, M. G., Antonovica, A., & Sarmiento Guede, J. R. (2023).
What are the leading factors for using Spanish peer-to-peer mobile
payment platform Bizum? The applied analysis of the UTAUT2 model.
Technological Forecasting and Social Change, 187.
https:/ /doi.org/10.1016/j.techfore.2022.122235

Dewan Syariah Nasional MUI. (2007). FATWA DEWAN SYARIAH NASIONAL
NO: 63/DSN-MUI/XII/2007 Tentang SERTIFIKAT BANK INDONESIA
SYARIAH. Stationery Office.

Dewan Syariah Nasional MUIL (2020). Ketentuan dan Tahapan Permohonan
Rekomendasi DPS.

190



TIFBR | Tazkia Islamic Finance and Business Review

Volume 20(1), 2026

Dwivedi, Y. K., Rana, N. P., Chen, H., & Williams, M. D. (2011). A Meta-analysis
of the Unified Theory of Acceptance and Use of Technology (UTAUT).

El Muna, N. (2020). NILAI-NILAI ETIKA BISNIS ISLAM SEBAGAI PONDASI
PENGEMBANGAN PT. BANK SYARIAH INDONESIA (Perspektif Hukum
Islam dan Global Compact). http:/ /ejournal.unhasy.ac.id/index.php/bisei

Fahad, & Shahid, M. (2022). Exploring the determinants of adoption of Unified
Payment Interface (UPI) in India: A study based on diffusion of innovation
theory. Digital Business, 2(2).
https:/ /doi.org/10.1016/j.digbus.2022.100040

Fahlevi, R., Phill, P,, Papilaya, E., Alfa, W., Putu, S., Pradnyani, E., Al-Faida, N.,
Fatma, A., Ayatullah, D., Arif, H., Asruria, R., & Fajriah, S. (2022). DASAR
BIOSTATISTIKA UNTUK PENELITI. www.getpress.co.id

Ghanbar, H. (2024). Using SmartPLS for Structural Equation Modeling in Applied
Linguis-tics: A Method Note. https:/ /emp-open.de

Gupta, M., Taneja, S., Sharma, V., Singh, A., Rupeika-Apoga, R., & Jangir, K.
(2023). Does Previous Experience with the Unified Payments Interface
(UPI) Affect the Usage of Central Bank Digital Currency (CBDC)? Journal
of Risk and Financial Management, 16(6).
https:/ /doi.org/10.3390/jrfm16060286

Hair, G. Tomas M. Hult -, Christian M. Ringle -, Marko Sarstedt -, Nicholas P.
Danks -, & Soumya Ray. (2021). Classroom Companion: Business Partial Least
Squares Structural Equation Modeling (PLS-SEM) Using R A Workbook.
http:/ /www.

Hameed, 1., Mubarik, M. S., Khan, K., & Waris, I. (2022). Can Your Smartphone
Make You a Tourist? Mine Does: Understanding the Consumer’s Adoption
Mechanism for Mobile Payment System. Human Behavior and Emerging

Technologies, 2022. https:/ /doi.org/10.1155/2022 /4904686

191



TIFBR | Tazkia Islamic Finance and Business Review

Volume 20(1), 2026

Hariyanto, M., & le, M. (2023). PENGARUH KREATIVITAS, PENGETAHUAN

KEWIRAUSAHAAN, DAN MEDIA SOSIAL TERHADAP KEBERHASILAN
USAHA UMKM. 05(02), 511-518.

Hesniati, H., & Limgestu, R. (2023). DETERMINANTS OF INTENTION TO
USE ISLAMIC FINTECH DURING COVID-19 PANDEMIC. EKUITAS
(Jurnal Ekonomi Dan Keuangan), 7(4), 587-604.
https:/ /doi.org/10.24034 /j25485024.y2023.v7.i4.5860

Inder, S., Sood, K., & Grima, S. (2022). Antecedents of Behavioural Intention to
Adopt Internet Banking Using Structural Equation Modelling. Journal of

Risk and Financial Management, 15(4).
https:/ /doi.org/10.3390/jrfm15040157

Jilani, M. M. A. K., Moniruzzaman, M., Dey, M., Alam, E., & Uddin, M. A.
(2022). Strengthening the Trialability for the Intention to Use of mHealth
Apps Amidst Pandemic: A Cross-Sectional Study. International Journal of
Environmental Research and Public Health, 19(5).
https:/ /doi.org/10.3390/ijerph19052752

Juarto, B. (2023). Breast Cancer Classification Using Outlier Detection and
Variance Inflation Factor. Engineering, MAthematics and Computer Science
(EMACS) Journal, 5(1), 17-23.
https:/ /doi.org/10.21512/emacsjournal.v5i1.9223

Junaidi, J., Wicaksono, R., & Hamka, H. (2022). The consumers’ commitment
and materialism on Islamic banking: the role of religiosity. Journal of Islamic

Marketing, 13(8), 1786-1806. https:/ /doi.org/10.1108 /JIMA-12-2020-0378

Khairunnisa, J., Choirunnisak, & Choiriyah. (2024). Analisis Peran Fintech Dalam
Meningkatkan Pelayanan Nasabah Di Bank Syariah Indonesia (BSI) KC Demang
Lebar Daun Palembang (Vol. 2, Number 3). Jihan Khairunnisa.

192



TIFBR | Tazkia Islamic Finance and Business Review

Volume 20(1), 2026

Lopez, M. (2023). The effect of sampling mode on response rate and bias in elite

surveys. Quality and Quantity, 57(2), 1303-1319.
https:/ /doi.org/10.1007/s11135-022-01406-9

Mansoor, S., Rahman, S. M., & Bowden, J. L. H. (2024). Purchase spillovers from
the metaverse to the real world: The roles of social presence, trialability,

and customer experience. Journal of Consumer Behaviour, 23(5), 2501-2552.

https:/ /doi.org/10.1002/cb.2353

Martinez, B. M., & McAndrews, L. E. (2023). Investigating U.S. consumers’
mobile pay through UTAUT?2 and generational cohort theory: An analysis

of mobile pay in pandemic times. Telematics and Informatics Reports, 11.

https:/ /doi.org/10.1016/j.teler.2023.100076

Mo'men Awad Al Tarawneh, Nguyen, T. P. L., Yong, D. G. F., & Dorasamy, M.
A. (2023). Determinant of M-Banking Usage and Adoption among
Millennials. Sustainability (Switzerland), 15(10).
https:/ /doi.org/10.3390/su15108216

Nabila, F. S., Fakhri, M., Pradana, M., Kartawinata, B. R., & Silvianita, A. (2023).
Measuring financial satisfaction of Indonesian young adults: a SEM-PLS

analysis.  Journal  of Innovation and  Entrepreneurship,  12(1).

https:/ /doi.org/10.1186/s13731-023-00281-4

Nasrudin, E., Islamy, M. R. F., & Anwar, S. (2023). Tingkat Homework
Management di Lembaga Pendidikan Islam: Studi Deskriptif Kuantitatif
Siswa MTs di Kota Bandung. J-PAI: Jurnal Pendidikan Agama Islam, 9(2).
https:/ /doi.org/10.18860/jpai.v9i2.23946

Ong, A. K. S,, Prasetyo, Y. T., Robas, K. P. E., Persada, S. F., Nadlifatin, R,,
Matillano, J. S. A., Macababbad, D. C. B., Pabustan, J. R., & Taningco, K. A.
C. (2023). Determination of Factors Influencing the Behavioral Intention to
Play “Mobile Legends: Bang-Bang” during the COVID-19 Pandemic:
Integrating UTAUT2 and System Usability Scale for a Sustainable E-Sport

193



TIFBR | Tazkia Islamic Finance and Business Review

Volume 20(1), 2026

Business. Sustainability (Switzerland), 15(4).
https:/ /doi.org/10.3390/su15043170

Otoritas Jasa Keuangan. (2024). BANK SYARIAH.
https:/ /www.ojk.go.id/id /kanal/syariah/pages/perbankan-

syariah.aspx

Otoritas Jasa Keuangan. (2025, December 22). Direktori Layanan Pendanaan
Bersama  Berbasis Teknologi  Informasi 31 Oktober  2025.
https:/ / ojk.go.id/id /kanal /iknb/data-dan-
statistik/ direktori/fintech/Pages/ Direktori-LPBBTI-31-Oktober-
2025.aspx

Ozili, P. K. (2023). The acceptable R-square in empirical modelling for social science

research.

Putu Gede Subhaktiyasa, Sang Ayu Ketut Candrawati, N. Putri Sumaryani, Ni
Wayan Sunita, & Abd. Syakur. (2025). Penerapan Statistik Deskriptif:
Perspektif Kuantitatif dan Kualitatif. Emasains : Jurnal Edukasi Matematika
Dan Sains, 14(1), 96-104. https:/ /doi.org/10.59672 / emasains.v14i1.4450

Pyo, J., Lee, W., Choi, E. Y., Jang, S. G., & Ock, M. (2023). Qualitative Research
in Healthcare: Necessity and Characteristics. In Journal of Preventive
Medicine and Public Health (Vol. 56, Number 1, pp. 12-20). Korean Society
for Preventive Medicine. https://doi.org/10.3961/jpmph.22.451

Rahayu, A. D., & Andriansyah, E. H. (2025). Pengaruh Literasi Ekonomi Dan
Financial Technology (Fintech) Terhadap Kesejahteraan Keuangan Pada
Gen Z Mahasiswa Di Kota Surabaya Melalui Perilaku Ekonomi Sebagai
Variabel Intervening. RIGGS: Journal of Artificial Intelligence and Digital
Business, 4(2), 5980-5986. https:/ /doi.org/10.31004/riggs.v4i2.1541

Rahmah, A. T., & Fasa, M. 1. (2024). PENGARUH TRANSFORMASI DIGITAL
DAN PENGEMBANGAN FINANCIAL TECHNOLOGY (FINTECH)

194



TIFBR | Tazkia Islamic Finance and Business Review

Volume 20(1), 2026

TERHADAP INOVASI LAYANAN PERBANKAN SYARIAH. JMA),
2(10), 3031-5220. https:/ /doi.org/10.62281

Ramayanti, R., Azhar, Z.,, & Nik Azman, N. H. (2025). Factors influencing
intentions to use QRIS: A two-staged PLS-SEM and ANN approach.
Telematics and Informatics Reports, 17.

https:/ /doi.org/10.1016/j.teler.2024.100185

Salsa Irine Chatrine, Maheni Ika Sari, & Bayu Wijayantini. (2025). Pengaruh
Fintech Payment Terhadap Perilaku Manajemen Keuangan Mahasiswa di

Kabupaten Jember. Jurnal Ekonomi, Manajemen, Akuntansi Dan Keuangan,

6(3), 16. https:/ /doi.org/10.53697 / emak.v6i3.2687

Santosa, A. A., Prasetyo, Y. T., Alamsjah, F., Redi, A. A. N. P., Gunawan, I,
Putra, A. R., Persada, S. F., & Nadlifatin, R. (2022). How the COVID-19
Pandemic Affected the Sustainable Adoption of Digital Signature: An
Integrated Factors Analysis Model. Sustainability (Switzerland), 14(7).
https:/ /doi.org/10.3390/su14074281

Sari, M., Rachman, H., Juli Astuti, N., Win Afgani, M., & Abdullah Siroj, R.
(2022). Explanatory Survey dalam Metode Penelitian Deskriptif
Kuantitatif. Jurnal Pendidikan Sains Dan Komputer, 3(01), 10-16.
https:/ /doi.org/10.47709/jpsk.v3i01.1953

Schomakers, E.-M., Lidynia, C., Vervier, L. S., Calero Valdez, A., & Ziefle, M.
(2022). Applying an Extended UTAUT2 Model to Explain User Acceptance
of Lifestyle and Therapy Mobile Health Apps: Survey Study. JMIR
MHealth and UHealth, 10(1), e27095. https:/ /doi.org/10.2196 /27095

Schoonenboom, J. (2023). The Fundamental Difference Between Qualitative and
Quantitative Data in Mixed Methods Research. http://www.qualitative-

research.net/

195



TIFBR | Tazkia Islamic Finance and Business Review

Volume 20(1), 2026

Schukat, S., & Heise, H. (2021). Towards an understanding of the behavioral
intentions and actual use of smart products among german farmers.

Sustainability (Switzerland), 13(12). https:/ /doi.org/10.3390/su13126666

Silvia Van Marsally, Hanif Febri Nugroho, Salma Eka Saputri, Ribka Tavania,
& Rangga Ferdyansyah Saputro. (2024). Analisis Peluang dan Tantangan
Penggunaan Financial Technology (Fintech) pada UMKM di Kabupaten
Banyumas. PPIMAN Pusat Publikasi Ilmu Manajemen, 2(3), 227-240.
https:/ /doi.org/10.59603 / ppiman.v2i3.453

Tejada, J. J., Raymond, J., & Punzalan, B. (2012). On the Misuse of Slovin’s

Formula.

Thompson, H., & Hamilton, K. A. (2025). A diffusion of innovations
measurement scale for reinvention, relative advantage, compatibility,
complexity, trialability and observability. PLOS ONE, 20(10 October).
https:/ /doi.org/10.1371/journal.pone.0334616

UU RI No. 21. (2008). UNDANG-UNDANG REPUBLIK INDONESIA NOMOR
21 TAHUN 2008 TENTANG PERBANKAN SYARIAH.

Waruwu, M., Pu'at, S. N., Utami, P. R, Yanti, E.,, & Rusydiana, M. (2025).
Metode Penelitian Kuantitatif: Konsep, Jenis, Tahapan dan Kelebihan.
Jurnal [Imiah Profesi Pendidikan, 10(1), 917-932.
https:/ /doi.org/10.29303 /jipp.v10i1.3057

Wei, W, Sun, J., Miao, W., Chen, T., Sun, H., Lin, S., & Gu, C. (2024). Using the
Extended Unified Theory of Acceptance and Use of Technology to explore
how to increase users’ intention to take a robotaxi. Humanities and Social
Sciences Communications, 11(1). https://doi.org/10.1057/s541599-024-
03271-3

Wu, R. Z,, Lee, J. H., & Tian, X. F. (2021). Determinants of the intention to use
cross-border mobile payments in korea among chinese tourists: An

integrated perspective of utaut2 with ttf and itm. Journal of Theoretical and

196



TIFBR | Tazkia Islamic Finance and Business Review

Volume 20(1), 2026

Applied Electronic Commerce Research, 16(5), 1537-1556.
https:/ /doi.org/10.3390/jtaer16050086

Xue, L., Rashid, A. M., & Ouyang, S. (2024). The Unified Theory of Acceptance
and Use of Technology (UTAUT) in Higher Education: A Systematic
Review. In SAGE Open (Vol. 14, Number 1). SAGE Publications Inc.
https:/ /doi.org/10.1177 /21582440241229570

Yuwono, W., Susanna, Ramadhani, D. S., Sasmita, E. W., & Sihotang, W. H.
(2023). Analysis of the Influence of the Role of Financial Literacy on
Personal Financial Management. European Journal of Business and
Management Research, 8(3), 57-61.
https:/ /doi.org/10.24018 / ejbmr.2023.8.3.1891

Zuhri, A., Ramirez-Coronel, A. A., Al-Hawary, S. I. S., Dwijendra, N. K. A,,
Muda, I, Pallathadka, H., Amiruddin, M. M., & Sunarsi, D. (2023).
Evaluation of the role of Islamic lifestyle in communication skills of
Muslim couples. HTS Teologiese Studies / Theological Studies, 79(1).
https:/ /doi.org/10.4102/HTS.V7911.8185

197




    N  ( 1 + N .   e 2 )


    66 . 626 . 200    ( 1 + 66 . 626 . 200   .   0 . 05 2 )


    66 . 626 . 200  166 . 566 , 5

